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Daylight and fresh air through the roof for 70 years

The VELUX New Generation of roof windows is not only the result of one hundred man-years of dedicated design over the last couple of years. It is also the result of 70 years of continuous experimentation with daylight and fresh air through the roof.

People need daylight and fresh air to thrive and develop. This fundamental fact has been at the core of the VELUX business ever since the foundation of the company in 1941 and the development of the first VELUX roof window in 1942.

“Our founder, Villum Kann Rasmussen, had a clear vision to bring daylight and fresh air into people’s homes and lives. And today we can see that the unrelenting focus on daylight and fresh air through the roof continues to enhance the quality of life for millions of people around the world,” says [insert local spokesperson].

With post-war Europe facing a serious housing shortage, the possibility of using attics as attractive living spaces at an affordable price quickly caught on, allowing the VELUX Group to expand internationally. The demand for different solutions in different markets and for different building types also led to rapid product development. Today, the VELUX Group offers a wide range of solutions for daylight and fresh air through the roof − regardless of roof pitch, size and purpose of the building, and accessibility of windows. 

The VELUX history in [insert country] started in [insert year], and today VELUX [insert country name] employs [insert number] people. 

“The vision of bringing daylight and fresh air into people’s lives is still very much alive and with us. By listening to people’s dreams and requirements, we constantly invent solutions that improve the livability of the home. One of my favourite examples is the VELUX Cabrio Balcony developed twenty years ago. It opened new opportunities as an easy and affordable short cut to a wonderful balcony,” says [insert spokesperson].

Today, the VELUX name and logo are registered trademarks in 100 countries, and the VELUX brand is one of the leading brands in the global building components industry. Apart from quality, functionality and the wide product portfolio, VELUX products are also recognised for their design. 

“The VELUX Sun Tunnel by Lovegrove, designed by Ross Lovegrove, and the sun screening products we developed with Karim Rashid, have become very popular and widely acclaimed for their design. And we are currently launching the VELUX Modular Skylights for commercial buildings that we co-created with British architects Foster+Partners, setting a brand new standard for skylight solutions,” says [insert local spokesperson].

Taking on the quest for sustainable living
Just as Villum Kann Rasmussen set out to improve people’s lives by inventing a new roof window, the VELUX Group today is exploring new standards for sustainable living in buildings. 

“We are pursuing a vision of sustainable living in buildings based on a strong belief that the quality of life of the individual and the quality of the environment are closely linked. We have a clear mission to promote holistic building solutions in which high energy efficiency, use of renewable energy sources and a good indoor climate go hand in hand,” says [insert spokesperson].  

VELUX New Generation of roof windows reflects this vision by providing more daylight and more comfort, and by reducing energy consumption. But the vision of sustainability goes far beyond the windows themselves.

“We have been experimenting with sustainable building concepts since 1995. We have designed and built several demo-houses that produce more energy than they take and offer a pleasant indoor climate – and at a competitive price when the total life cycle is taken into account. The sustainable solutions of tomorrow are here today, both in terms of individual building components (windows in this case) and complete building concepts,” says [insert spokesperson].  


VELUX history highlights

	1941
Foundation of the VELUX Group
	· Villum Kann Rasmussen founded the VELUX Group. His first assignment was four roof windows for a local school in Denmark in 1942. 
· From the very beginning, he called the adventure VELUX, with VE standing for VEntilation and LUX for light.
· The founder had a burning desire to bring daylight, fresh air and attractive views of the outside into people’s everyday lives. And from day one, the VELUX Group has been fulfilling his vision to bring daylight into people’s life in every relevant market with sloping roofs.


	History of the VELUX Group

	For the first sixty years, the development of the VELUX Group was characterised by rapid expansion of the product portfolio and extensive internationalisation:

· In 1945, Villum Kann Rasmussen invented the special pivot hinge which permitted the VELUX window sash to be tilted around its own axis in a 135 degrees angle, without causing damage to the outside zinc cladding.
· In 1968 the famous VELUX GGL was launched. This window brought new advantages such as a full friction pivot hinge which allowed the window to stay open at any angle, a ventilation flap, and for the first time the company's own insulating pane.
· Throughout the following decades, the VELUX window portfolio was constantly expanded to include emergency exit windows, smoke ventilation windows, roof balconies, solar panels, and a series of other models. At the same time, all kinds of accessories, such as roller shutters, blinds, curtains and remote controls were added to the product programme. 
· Internationalisation began as early as 1944, when the VELUX Group entered the Swedish market. After World War II, the first windows were exported to the UK, and in 1952 a VELUX subsidiary opened in Germany.
· One by one the European markets were taken on, and in 1975 a sales company was established in the US, followed by a production company. During the 1980s, expansion continued overseas as well as in Eastern Europe. Throughout the 1990s, local sales and production companies were also established in China and Russia. 
· Today, the VELUX Group employs 10,000 people in production companies in 11 countries and sales companies in more than 40. 


	Recent VELUX history
	During the last decade, innovation, design and sustainable solutions have had top priority at the VELUX Group:

· In 2002, the popular VELUX INTEGRA® window with electronic remote control was launched. It is still one of the most widely-sold roof windows for one-two storey family homes. 
· In collaboration with the internationally-acknowledged designer Ross Lovegrove, VELUX Sun Tunnel by Lovegrove was developed and launched in 2010. The sun tunnel brings daylight into the darkest rooms of the house where there are no windows. VELUX Sun Tunnel by Lovegrove was awarded the red dot design award in 2010, followed by several other prizes.
· The collaboration with famous designers continued when a new series of sun screening products designed by Karim Rashid was launched in 2011. As the first in a series of design awards, the products received the Good Design Award in 2012. 
· From 2008, buildings with sloping roofs were not the only ones to benefit from VELUX products, with the launch of a comprehensive range of flat-roof windows.
· From 2009-11, the VELUX Group experimented with sustainable living in buildings through the Model Home 2020 project. It comprises six model homes in five countries, with high energy efficiency, renewable energy sources and good indoor climate, as well as visionary architecture, blending harmoniously. In 2012, Model Home 2020 became part of Sustainia 100. Sustainia100 is part of Sustainia, a model of sustainable society of the future based on existing green solutions and technologies created by several international champions of climate issues.
· In 2011, the VELUX Group launched VELUX Modular Skylights, developed in collaboration with British architects Foster+Partners. The skylights were developed for commercial buildings and public institutions.
· The arrival of VELUX New Generation in 2012 saw the whole product portfolio updated, based on three goals: more daylight, more comfort and less energy. The New Generation of VELUX roof windows is founded on several inventions, including ten granted patents in Europe, and another 18 patent applications still waiting to be registered. 







About the VELUX Group
The VELUX Group creates better living environments with daylight and fresh air through the roof. The VELUX product programme contains a wide range of roof windows and skylights, along with solutions for flat roofs. The Group also supplies many types of decoration and sun screening, roller shutters, installation products, products for remote control and thermal solar panels for installation in roofs. The VELUX Group, which has manufacturing companies in 11 countries and sales companies in just under 40 countries, represents one of the strongest brands in the global building materials sector and its products are sold in most parts of the world. The VELUX Group has about 10,000 employees and is owned by VKR Holding A/S, a limited company wholly owned by foundations and family. For more details, visit www.velux.com.

Press material at VELUX Media Centre 
See and download our news videos, photos and press material at VELUX Media Centre at press.velux.com. Here, you can subscribe to VELUX news. 

Follow us on twitter.com/velux and facebook.com/velux
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